
Overview
The Motley Fool was founded in 1993 with a single purpose: to make people 
smarter, happier, and richer. To that end, the company runs a multipronged financial 
and investment advice business, including a website, podcasts, books, a newspaper 
column, a radio show, and premium investing services.

In contrast with many of the newer investment advice platforms on the market, 
many of which cater to day traders, the Motley Fool is known for its preference for 
long-term strategies and a more measured market approach. Today, the company 
has offices in Denver and Sydney and its headquarters in Alexandria, Virginia, and 
businesses in several global markets, including Australia, Canada, Germany, Japan, 
and the UK. Its audience ranges from 30 to 40 million, including many premium 
subscribers.

Challenge
Growing a business centered around investment news and advice requires large 
quantities of market data, an area that had long been a source of frustration for the 
firm. For years, the Motley Fool used a legacy data provider and was reasonably 
happy with its performance. But when the system it was using to integrate the data 
started to show its age, it decided to go in a new direction and take an API-based 
approach. The company also recognized the importance of moving to the cloud to 
support future growth and scale new lines of business.

The Motley Fool enlisted a vendor that it thought would be better equipped to meet 
its data needs. Still, a rocky integration process and overall underperformance 
doomed the relationship from the start. That prompted a search for a new provider 
to combine a robust infrastructure with a high level of service and support.

“In our experience, many market data platforms are difficult to work with,” said 
John Keeling, Senior Vice President of Business Development at the Motley Fool. 
“To solve our data challenges, we needed a partner with an intuitive design, strong 
documentation, and overall, really great performance.”
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Solutions
After kicking off a new search process, the Motley Fool 
identified Xignite as a vendor capable of delivering a high 
volume of scalable, developer-friendly market and financial 
data. The two companies were already familiar with one 
another, as the Motley Fool had leveraged Xignite for 
real-time data several years before. While the Motley Fool 
ultimately chose not to continue offering this data, thus 
ending the initial relationship, the firm’s positive experience 
made a lasting impression, allowing things to come full circle.

“Our first engagement with Xignite was relatively brief, but it 
was fortuitous in that we got to learn a little bit about them,” 
said Keeling. “We loved working with their APIs. When it 
came time to select a new vendor with a modern approach, 
they were among the first calls we made.”

The new partnership made an immediate impact. The 
technology team was no longer running into longstanding 
problems with data integration and could address any 
issues by leveraging Xignite’s extensive documentation and 
responsive support staff. Keeling describes the integration 
process as “very smooth.”

“Xignite’s APIs can do it all—between the way they’re 
designed, how they are documented, and their overall 
performance, we felt Xignite was the leader in all three of  
our criteria,” said Keeling.

Results
The efficiency and developer-friendliness of Xignite’s APIs led to a painless 
integration process. The Motley Fool recently began incorporating Xignite data in 
multiple locations on its website, and it has proven to be an effective solution.

For example, while many investment advice companies simply convey information, 
the Motley Fool takes a more hands-on approach with some of its premium 
newsletters. These newsletters manage actual money portfolios and provide 
advance notice of any trades they make, enabling subscribers to follow along each 
day and feel like active participants. This is Motley Fool’s way of putting its money 
where its mouth is and demonstrating its value more tangibly. 

Even newsletters that do not employ this model treat its recommendations like 
an actual portfolio, with given security added to a table, tracked on an ongoing 
basis, and removed once it is “sold.” Many of Motley Fool’s real and virtual 
portfolios currently leverage Xignite data, incorporating APIs for historical 
equities, options, and indices.

“In most of our portfolios, whether real or virtual, we track the price of securities 
each day and show our total gain or loss when we finally sell a given stock,” said 
Keeling. “That adds up to a tremendous amount of data. With Xignite, we never 
have to worry about building too much too soon—they can handle requests at 
any volume. At one time, we felt that constraints on data sometimes stifled 
innovation, but now our approach enables more innovation, which is huge for us.” 

The Motley Fool uses Xignite market data APIs to display historical equities, 
options, and indices, and to show gains and losses on its website.

“ With Xignite, we never have
to worry about building 
too much too soon—they 
can handle requests at any 
volume. At one time, we felt 
that constraints on data 
sometimes stifled innovation, 
but now our approach enables 
more innovation, which is 
huge for us.”

John Keeling
Senior Vice President  

of Business Development
The Motley Fool



Silicon Valley
1875 S. Grant Street, Suite 130 
San Mateo, CA 94402   USA

888.965.7627  |  xignite.com

In addition to the portfolios, the Motley Fool uses this data on its company pages, 
including a variety of essential information on relevant firms, including news 
articles, CEO profiles, and primary company financials. Perhaps most important to 
their audience, the pages also include stock quotes with percent change figures 
powered by Xignite.

Along with these use cases, the pandemic has served as additional validation that 
moving to the cloud was the right decision, especially as retail activity surged 
and the Motley Fool saw increased demand for its advice. The events of 2020 
reinforced the need to find the right partners, according to Keeling.

Looking ahead, the Motley Fool plans to identify more ways to integrate Xignite 
data into its offerings. Xignite’s strong customer support is reason to believe that 
future endeavors will be as smooth as the initial integration.

“Xignite is a valued partner, with a dedicated team and a client-first approach. 
That has led to trust and real relationships,” said Keeling. “Transforming our 
approach to data has been a long and difficult process, but we have finally 
arrived at a solution that will serve us well for years to come. We look forward to 
continuing our work with Xignite as we eye this bright future.”

https://twitter.com/xignite
https://www.linkedin.com/company/xignite
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